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Environmental Policy
PURPOSE

This policy outlines Ralph Lauren Corporation’s (RLC or the Company) environmental 

commitments and principles, reinforcing our responsibility to protect and preserve the 

natural resources on which we depend across our operations and value chain.

SCOPE & RELATED POLICIES

This policy applies to all Ralph Lauren Corporation entities, including affiliates and 

subsidiaries. Where RLC does not have operational control, we actively collaborate 

with our partners to support and advance alignment with the principles outlined herein.

This policy is supported by the following related policies and disclosures:

•	 Animal Welfare Policy

•	 Code of Business Conduct and Ethics

•	 Conflict Minerals Policy

•	 Operating Standards

•	 Supplier Engagement Strategy

•	 Supply Chain & Product Sustainability Policy

•	 Sustainable Chemical Management Policy

It is also guided by global frameworks for environmental action and reporting, including 

but not limited to:

•	 Corporate Sustainability Reporting Directive (CSRD)

•	 European Sustainability Reporting Standards (ESRS)

•	 Global Reporting Initiative (GRI)

•	 Greenhouse Gas Protocol

•	 IFRS S2 / Task Force on Climate-related Financial Disclosures (TCFD)

•	 Kunming-Montreal Global Biodiversity Framework (GBF)

•	 Paris Agreement

•	 Science-Based Targets Network (SBTN) 

•	 Science-Based Targets Initiative (SBTi)

•	 Sustainability Accounting Standards Board (SASB)

•	 UN Fashion Industry Charter for Climate Action

•	 UN Global Compact

OUR STRATEGY: TIMELESS BY DESIGN 2030

Our environmental commitments are anchored in Timeless by Design 2030, our Global 

Citizenship & Sustainability (GC&S) strategy. Timeless by Design 2030 advances our 

efforts across four pillars — Partner for Impact, Protect Natural Resources, Engage & 

Enable Teams and Care for Communities — where we will drive measurable progress 

in priority areas. Each pillar is anchored by a flagship program that reflects where Ralph 

Lauren can have a unique and positive impact. 

Our environmental work is concentrated within the Partner for Impact and Protect 

Natural Resources pillars, supported by programs in Supplier Engagement, Supply 

Chain Decarbonization, Cotton Stewardship and Circular Design & Experiences.

GOVERNANCE

Environmental stewardship is embedded across our organization and overseen by 

the Board of Directors. The full Board receives GC&S progress updates at least once 

per year from our Chief Global Impact & Communications Officer and reviews our 

annual GC&S Report before publication. Board committees have responsibilities in the 

following areas related to GC&S:

•	 Our Nominating, Governance, Citizenship and Sustainability Committee 

(Nominating Committee) receives quarterly updates from senior leaders, 

including the Chief Global Impact & Communications Officer, Chief Product 

Officer and Chief People Officer. These updates support the Committee’s 

oversight of GC&S-related risks and opportunities, review of key initiatives, goals 

and policies, and make recommendations to the full Board.

•	 The Finance Committee provides guidance on embedding GC&S goals into our 

corporate strategy and supports the advancement of business initiatives that 

shape our approach to citizenship and sustainability.

•	 The Audit Committee assesses GC&S risks as part of its broader oversight of 

Enterprise Risk Management and oversees external engagements for limited 

assurance over the Company’s GC&S reporting. 

The GC&S Steering Committee, composed of senior leaders, meets regularly to 

prioritize initiatives and allocate resources to advance the Company’s environmental 

goals, ensure alignment with strategic priorities, and drive accountability across the 

organization.

REPORTING & COMMUNICATIONS 

We are committed to transparency and publicly sharing this policy on our corporate 

website and internally via RL Today, the Company’s internal website. Learn more about 

our environmental goals, performance and progress in our most recent GC&S Report 

and in our Timeless by Design 2030 framework, available on our corporate website.

This policy is reviewed annually and updated as needed. Last revised in September 

2026.

KEY FOCUS AREAS

As part of our regular business operations, we conduct a double materiality assessment 

periodically to evaluate both the environmental and social impacts of our business, 

as well as the financial risks and opportunities that may have significant financial 

implications for our Company. The key environmental focus areas outlined in this 

policy were informed by the findings of our most recent double materiality assessment, 

completed in 2025. 

CLIMATE

Climate change presents increasing risks and requires collective action to 

significantly reduce global greenhouse gas (GHG) emissions. In FY20, we 

established a Science Based Targets initiative (SBTi)-validated near-term 

target to reduce absolute Scope 1, 2 and 3 GHG emissions by 30% by 2030 

from a FY20 base year, consistent with limiting global warming to 1.5°C for 

Scope 1 and 2 and well below 2°C for Scope 3, in line with the Paris Agreement. 

This target includes reducing emissions from our operations as well as our 

supply chain. We are committed to long-term impact reduction and will 

continue to track our progress annually. We will focus on achieving five-year 
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milestones going forward to ensure measurable progress. 

To support our decarbonization roadmap and targets, we have defined key 

strategies, including:

•	 Measuring emissions per the Greenhouse Gas Protocol

•	 Sourcing 100% renewable electricity for our owned and operated 

offices, distribution centers and stores

•	 Increasing use of preferred materials in our products (e.g., recycled 

fibers, regenerative cotton)

•	 Maintaining no on-site coal consumption in Tier 1 and Tier 2 

manufacturing facilities.

•	 Supporting energy efficiency improvements, advancing supply chain 

electrification, and accelerating the adoption of renewable energy 

solutions within our operations and supplier facilities. We conduct this 

work through direct collaboration with our suppliers, in partnership 

with Apparel Impact Institute (Aii) and other industry peers/partners 

programs.

•	 Enabling decarbonization through industry available financing 

mechanisms, including the Future Supplier Initiative (FSI) and Aii’s 

deployment gap grant. 

•	 Prioritizing ocean over air freight to transport our products

•	 Exploring innovations in circular design and experiences

CHEMICAL MANAGEMENT & POLLUTION

We are committed to using safer and more sustainable chemicals throughout 

our business to address their human and environmental impact. Our approach 

includes:

•	 The adoption and implementation of the Zero Discharge of Hazardous 

Chemicals (ZDHC) Roadmap to Zero framework, including the ZDHC 

Manufacturing Restricted Substances List (MRSL)

•	 Monitoring and reducing the use and discharge of hazardous chemicals 

in our manufacturing supply chain, though the adoption of the ZDHC 

Wastewater Guidelines, ZDHC-approved Chemical Inventory List (CIL) 

Management Tool across our supply chain

•	 Eliminating priority substances — PFAS in water-resistant/repellent 

materials, PVC in product materials and prints, and PP (Potassium 

Permanganate) in washes

•	 Engaging suppliers and industry peers to scale safer chemical 

alternatives and improve transparency

WATER

Water is a vital shared resource, and we are committed to responsible water 

stewardship across our operations and value chain. As part of Timeless by 

Design 2030, we have set a target to reduce freshwater intensity associated 

with textile processing by 15% in priority water-stressed basins by the end of 

FY31, measured from a FY20 base year. Our approach includes:

•	 Conducting water footprint and basin-level risk assessments (e.g., 

WWF Water Risk Filter) to identify and prioritize high-impact sites

•	 Working closely with suppliers to adopt more water-efficient processing 

methods across key manufacturing stages, including pre-treatment, 

dyeing/coloration, garment washing/laundry, and finishing

•	 Engaging in hotspot analysis and collective action initiatives in priority 

geographies, including water reduction roadmaps through the Carbon 

Leadership Program (CLP) 

BIODIVERSITY & LAND-USE

Biodiversity is essential for the health of humans, the environment, and the 

economy. To reinforce our commitment to protecting nature, our biodiversity 

approach is integrated across operations, focusing on the most pressing 

nature issues for Ralph Lauren — water quality, soil health and biodiversity — 

and is aligned with our goals related to climate change, water stewardship and 

chemical management. 

Having assessed materiality, identified priorities and established targets 

using open-source methodology for science-based targets for nature, we are 

focused on strengthening ecosystems by:.

•	 Sourcing materials that meet our preferred material attributes, 

prioritizing recycled and regenerative inputs

•	 Engaging in landscape initiatives that restore natural systems and 

enhance farmers’ livelihoods

•	 Collaborating with partners and stakeholders to drive systemic change 

that protects biodiversity globally

RESOURCE USE & CIRCULARITY 

Rooted in our ethos of timelessness, we are reimagining how we design and 

craft our products. As part of Timeless by Design 2030, we have set the 

following targets:

•	 By the end of FY31, 30% of our global cotton volume for apparel will 

consist of regeneratively grown cotton and/or recycled cotton — 

anchored by our Cotton Stewardship flagship program

•	 By the end of FY31, 85% of our apparel units (by volume) will be created 

in accordance with our Circular Principles

Our Circular Principles guide product design and development:

•	 Create Responsibly — Source third-party-certified materials and use 

processes that reduce impact and support a resilient supply chain

•	 Design for Longevity — Design timeless, durable products that are 

made to last, including features that enable repair and alterations over 

time

•	 Design for Cyclability — Select materials and construction methods 

that support textile recycling and reduce waste, considering the end-

of-life

•	 Inspire Circulation — Connect consumers to ways to repair and 

recirculate products, from enhanced care instructions to vintage 

offerings, extending their lifecycle

We also maintain the following ongoing commitments related to Resource Use 

& Circularity:

•	 Maintain 100% preferred material attributes for our key materials1

•	 Maintain 100% recyclable, reusable or preferred material attributes for 

our packaging materials1

•	 All preferred wood suppliers for new Ralph Lauren store interiors to 

continue to use preferred material attributes for wood substrates

•	 Maintain > 90% waste diversion2 at distribution centers

1 Learn more about how we define sustainably sourced materials in our most recent GC&S Report, 
available on our corporate website.

2Aligned with the Zero Waste International Alliance definition of zero waste, we divert more than 
90% of the waste generated at our distribution centers from landfill and incineration
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